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Stopping Australia’s

Digital 1D Takeover

By PAUL G CONLON
Pagrl & Cm{m B:fsrm

Tt does not take a majority to
prevail, bot rather an irate, tiraless
of freedom in the minds of men.”
Sammel Adams mizht well have
heendsm‘hungﬁnsmh:‘sﬁgh

F x
when technology or policy fails.
Onr urgency must focus on
blunting its enforceability, buying
time for lasting political, techmical,
and socisl change. I see four ters
to this goal

First, identificarion must become
taboo. Fequesting personal
detzils should feel as off-limits as

llustration by Frank Maiarana

Lunmmnnguna lady’s weight,
warranting justification or apolozy.
We nmst condition those asking

| us to unreasonably identify with

Pau G Condon {pictured)

uncomfortable responses. that
encourage self-policing. “Why do
you need that™ or “Who are you
to 2sk7” conumunicate disapproval
of the everyday behaviour
required to normalise digital D).
provake the same lewel of exile so

Second, this ostracism must
extend to businesses. Experience
from the world's largest biometric
dlgjtal]]}symh‘-tasﬁ:dhaar

technology. These potential state-
enforcement arms are perhaps our

Bauity, and Inclusion (DEL)
businesses mmst now target those
adopting digrtal ID. Bud Light
reversed “woke” marketing after
boycotts slashed sales pearty 32
per cent. Harley-Davidson likewise
shelved DEI goals, with CEQ
Jochen Zeitz specifically citing
consumer backlash. Digitsl ID-
friendly businesses mnst join those
already surveilling ns with cameras
and face market consequences,

reminding them of their social
obligation to Customer privacy.

Australia’s under- 16 social
media ban, effective by year's
end, offers a clear target. It
requires platforms to selectively
deny atcess nsing age-assurance
technologies. As spacific methods
aren’t mandated, consumers and
advertisers can boycott those
choosing digital ID.

Third, we muest vote for
candidates willing to repeal digital
ID, especially in the Senate.
Woting is no panaces but remains
essenfial — especially since digital
ID supporters vote foo.

The Last tier lies within Each of
us must decide the difficulty we’ll
shoulder for a firure where being
Anstralian doesn’t require constant
a5 an irate, tireless minority once
sparked broshfires of freedom
to defeat the Australia Card im
the 1980s, so too most we Dow
practice what we preach.

Ewery action should affinm
the value of that which identifies
us. The battle will be won in the
details, from declining emailed
receipts o dissbling smartphone
moments in history that call upon
ordinary people to perform feats of
the sreater purpose. Let's embrace
the discomfiort that resistance
demands as an act of national
SETVICE.

Fimd Panl G Conlon’s new book
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